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B ABSTRACT : The concept of designing household articles using synthetic leather waste is
useful for designing different household articles, accessories and apparels. The present study
was undertaken for design development of household articles using synthetic |eather waste. The
preferences of sixty women purposively selected from Ludhiana city were taken for devel opment
of household articles from synthetic leather waste. Television was an important source of
information regarding new fashion trends in household articles. Intricacy of design was the
most important feature considered by respondents while purchasing household articles. The
largest percentages of respondents preferred velvet as a base material for cushion cover, blend
of cotton and polyester for table mat, polyester as base material for curtain, khaddar casement
for dining sheet, cotton fabric for lamp shade and corduroy as abase material for pocket hanger.
Tassels were the most preferred embellishment for household articles by the majority of the
respondents.
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